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What is Social Media Marketing?

Social media marketing also known as social influence marketing is the act
of using social influencers, social media platforms, online communities for
marketing, publication relations and customer service. Common social media
marketing tools include Twitter, blogs, LinkedIn, Facebook and YouTube.

In the context of Internet marketing, social media refers to a collective group of
web properties whose content is primarily published by users, not direct
employees of the property
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How it Works?
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Start with Metcalf’s Law.

Metcalfe’s Law states that the 
value of a telecommunications 
network is proportional to the 
square of the number of users of 
the system (n2). 

In other words, a network 
increases exponentially with the 
number of nodes.
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Benefits of Social Media and Business 
Today

• Reputation Building/Management

• Crisis Management

• Visibility
• Networking/Relationship Building

• Marketing/PR

• Brainstorming

• Resource Sharing

• Virtual Help Desk

• Partnerships

• Staffing/Job Search
• Instant Business Journal

• Allows real time monitoring
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Social  Media Wisdom

David J Hinson:

“The greatest thing about Social Media is 
transparency. And the worst thing about Social 
Media is transparency.”

Maybe the wisest bit of information that someone new to Social Media can pay 
attention to. And probably the most important thing for many of the earlier 
adapters to go back and remember….
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Reputation Management

Reputation management is the process of tracking an entity's actions and other entities' 
opinions about those actions; reporting on those actions and opinions; and reacting to that
report creating a feedback loop. 

All entities involved are generally people, but that need not always be the case. Other
examples of entities include animals, businesses, or even locations or materials. 

• Why Should You Care?

– Dominos Pizza
– United Airlines

• What can you do?

– Google Alerts
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The Landscape
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What Works and What Doesn’t?

What Works:

– Information resources 
– Reviews 
– Problem solving 
– Surveys 
– Time sensitive offers
– Value ad

What Doesn’t Work:

– Direct product links 
– Hard sell 
– Mass goods that aren’t unique 
– No information value ad 
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Blogs

A blog (a contraction of the term "weblog") is a type of website, usually maintained by an
individual with regular entries of commentary, descriptions of events, or other material such
as graphics or video. 

– WordPress
– Blogger
– Content Management System Blog Programs

• Purpose and Benefits

– Build credibility with your audience
• 3rd party site commenting

– Easy way to generate fresh content
– Feed other social media sites

• RSS
– Increase back links
– Improve search engine rankings
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Micro Blogs - Twitter

Twitter is a free social networking and micro-blogging service that enables its users to send
and read messages known as tweets. 

Tweets are text-based posts of up to 140 characters displayed on the author's profile page
and delivered to the author's subscribers who are known as followers. 

• Purpose and Benefits

– Relationship & reputation building
– Nearly real-time interaction
– Viral resource sharing
– Viral advertising/promotion
– Community

The conversation IS happening here by millions of people everyday. Conversation
about community, news, resource, promotion, relationships, referrals. Will YOU be
joining the conversation?
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Social Networking Sites

A social network service focuses on building online communities of people who share
interests and/or activities, or who are interested in exploring the interests and activities of
others. 

Most social network services are web based and provide a variety of ways for
users to interact, such as e-mail and instant messaging services.

• Examples

– LinkedIn
– Facebook
– My Space

• Purpose and Benefits

– Networking
– Content Sharing
– Reputation Building
– Staying in Touch
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Social Bookmarking Sites

Social bookmarking provides the ability to save your web browsers bookmark on a website
to keep them organized.  

It also allows you to take your book marks with you, thus you can reach them from work or
a friends computer.

• Examples
– Del.icio.us
– Propeller.com
– Stumble Upon

• Purpose and Benefits 

• Create large networks
• Many others frequently view and share your bookmarks

• Organized flow of information

• Inbound links



© Duane Coleman  All Rights Reserved

Video Sharing Websites

Video sharing refers to websites or software where users can distribute their video clips. 

Examples

– YouTube
– Video Yahoo

Purpose and Benefits

– Create
• Customer testimonials
• Tutorials
• Presentations

– Limitless promotional opportunities
• Can go viral quickly 

– Search engine visibility
- Success not dependant upon high production quality
- Minimal time investment - dependant



© Duane Coleman  All Rights Reserved

Article Marketing

Article marketing is a type of advertising in which businesses write short articles related to
their respective industry. 

These articles are made available for distribution and publication
electronically in the marketplace. 

Examples

– GoArticles
– Articlecity

Purpose and Benefits

– Build credibility
– Thought leader
– Back links
– Search engine rankings
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Social News Sites

Social News Sites
• Digg 
• Reddit 

Online Press Releases
• BusinessWire
• PR Web

Content Publishing Networks
• Squidoo

Photo Sharing
• Flickr

Misc.
• Craig's List
• Merchant Circle
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Case Study

Health Nutrition Products Provider:  Southern Minnesota
Engagement began:  August 2008
Assignment:  Develop Internet Marketing Strategy and Launch 2 websites
Goal:  Move web sales to beyond 20% of company business

Initial components of Internet Marketing strategy
• SEO
• Website Copywriting
• Pay per click advertising
• Installation of E-Commerce web analytics
• E-mail acquisition consulting
• Website design improvements

Phase 2 components
• Expand SEO efforts
• Expand pay per click advertising
• Social Media Marketing

• Blog implementation (internal & 3rd party)
• YouTube Video’s
• Facebook and other Social Media Sites (identified target groups)

Results: 6/09 vs. 6/08 Sales (+80%) 23% sales from Web
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Thank You!!!
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