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Why do an assessment?

• Helps to identify gaps in your websites performance
– Current status vs. potential opportunity

• Provides real information so that you know where you 
stand
– a snapshot of your website and your competitors website 

and internet strategies

• Provides valuable  quantitative data from which to begin 
to make “fact based” decisions

• Helps to establish a baseline from which to measure 
future website performance

• May be the key to uncovering a tool that can help grow 
your business
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When should you do an assessment?

• Before you begin the development of a new website or redesign 
of your existing website

• Before you launch a Google AdWords or other PPC campaign

• You need to identify ways to generate new sales leads or sell 
products online more effectively

• You’re not sure of the return on investment on your website

• One of your competitors has grown via the web and you need to 
determine if the web can help you grow as well
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Looking to Identify

• Areas of Opportunity

– Low hanging fruit

• Gaps between current status and potential opportunity

• Competitive strengths and weaknesses

• Additional competition (maybe unknown)

• Preliminary strategic focus

• Whether or not investing in an internet strategy is a good decision 
for your business at this time
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Competitors Ranking Analysis
Description: This report allows you to compare your positions against the competitors

For: Misc.
http://www.misc.com/

Date: 8/28/2008
Created on: Thursday, August 28, 2008 10:22:34 PM
Profile: Default profile
Last scanning on: 8/28/2008

����������	�
�����
�	��

 ������ ���	
 �


 � � �

 
�� ����

 �


 � � �

 ������ ����


 �


 �	 � ��

����������	�
����������	

 ������ ��
 �


 � �� �

 
�� ����
 �


 �� � �

 ������ �
��

 �


 �� � ��

����������	�
����
	��� ���

 ������ ����
 �


 � � �

 
�� �	��

 �


 � �� �

 ������ ����


 �


 � � �

����������	�
�����
	���
�

 ������ ��
�
 �


 � � �

 
�� ����

 �


 � � �

 ������ �	��

 �


 � � �

�����
��������� �����	�
�� �

 ������ ���

 �


 � � �

 
�� ����

 �


 � � �

 ������ ����


 �


 � � �

�����
��������� �����	�
�� ������� �	

 ������ ��
 �


 � � �

 
�� ����
 �


 � �
 �

 ������ ����

 �


 �� �
 �

CompetitionKeyword / Search engine Company #3Company #2Company #1



© Duane Coleman  All Rights Reserved

Query Searches Occurrences KEI Daily
     
stretching exercises 1169 811000 0.7 64.47
kinesiotaping 161 26700 1.95 8.88
foam rollers 126 114000 0.67 6.95
posture support 123 53200 1.15 6.78
physical therapy supplies 67 16700 1.65 3.7
mcconnell taping 44 3720 2.73 2.43
lumbar roll 37 33000 0.74 2.04
physical therapy products 27 59900 0.35 1.49
taping techniques 11 23200 0.39 0.61
posture straps 8 196 4.21 0.44
core stabilization exercises 6 3720 1.08 0.33
franklin balls 4 973 1.9 0.22
stretching straps 1 2670 0.41 0.06
manual therapy textbooks 0 11 0 0



© Duane Coleman  All Rights Reserved

Traffic Sources
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Pay Per Click Advertising Assessment
• PPC is a Great way to make money!

• PPC is a Great way to lose money!

• Main reasons for failure
– Wrong fit
– Lack of pay per click expertise
– Lack of proper setup  and execution

• Pay per click advertising is the largest and fastest growing form of internet 
advertising
– That wouldn’t be the case if it didn’t work

• Should be leveraged with organic search

• PPC Assessment can be invaluable in improving performance
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CLICK RATE BY WEEK TREND
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Questions?
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Thank You!!!

Duane Coleman

763-242-2454

duane@dlcainternetmarketing.com

www.dlcainternetmarketing.com


